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At a glance

Launched: 2008

Anchor Books: “Bastian’s Adventure Book series”

Circulation: 5000 or more books per print. Distributed 3 or more times annually.

Readers per copy: Estimated 20 +

Target audience: Parents of 2- 8 year old children

Distribution channel: Setup to be distributed to Pre- ordering customers and 187 Children’s Hospitals
nationwide. Any venue or organization catering to parents with small children is
considered a potential distribution point and outlet for these free publications. Such as
doctors offices, elementary schools, health clinics etc.

Financed: 100% through advertisements. To be distributed for free to parents, guardians, offices
and institutions.

CEO & Founder: Sofie B. DiMauro

Address: Educasia, Inc.
PMB# 158
1099 E Champlain Dr., Suite A
Fresno, CA 93720

Website: www.educasiacorp.com

Published by: Educasia, Inc.

“Committed to medical and health related education through the eyes of a child”


http://www.educasiacorp.com/
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The Bast itwerBbokseriasd v e n

Over 2 million proceduresre performed annually on the 74 million children within the USA. In spite of
documented benefits to children’s anxiety and trust during medical procedures, no standardized quality picture
books have yet to be produced, till now!

When young children are brought to the hospital they are rarely prepared for procedures adequately, such as
getting an IV, going to CT, X-ray etc. The reason being, that it is very difficult and time consuming to prepare this
age group without pictures and age appropriate language. Not to mention, a foreign language.

Bastian’s Adventure Booklets are the only quality picture books availableffering a solution to this challenge.
When parents bring their 2-6 year old child to the hospital ER, as outpatients, or to clinics, they will be offered a
copy of these standardized procedure books when the need arises. It will be available online for home preparation
and made available for distribution at venues where children’s families frequent.

The booklets will be available in several languages and available to multiple visitors until replacements are needed.

They are setup to be distributed to pre-ordering customers as wellas:/ K A f R NB y Qddctoks DfficedA G I £ &
elementary schools, recreatiocenters and many other similar venues nationwid&o date Bastian’s Adventure
Booklets have been requested by Child life specialist, nurses and doctors in various specialties.

Help be a part of supporting parents and guardians of children in the difficult situation of having a sick child going
through a medical procedure and benefit by having your brand reach parents of small children across the
country.



Mission

Our Mission is to provide children globally, with health and medical related education in an age appropriate and

creative way.
The Bastian Adventure Book series

By providing the only quality product on the market designed to prepare young children for medical procedures, we

intend to:
i Provide a professional, honest, fun, creative and age appropriate experience.
9 Improve children’s understanding of medical procedures and thereby decrease anxiety and increase trust.

i Give parents a tool to bond with and help their children when sick and thereby utilize parents in the
procedure preparation process.

i Standardize educational materials and ensure proper education, while saving time of hospital staff.
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Audience

Bastian’s Adventure Booklets will be distributed through 187 Children’s Hospitals nationwide, pre-ordering
customers and numerous other venues, the book series is targeted to a wide range of socio economic and
demographic groups of parents of small children.

Reader profile of parents

Median age: 34
Median HHI: $57,589
College (Any): 56.8%
Employed: 64.2 %
Female: 82.8%

2+ children in the HH: 49.6 %
Source: MRI Doublebase 2009

Bastian Adventure Books are read by parents and young children nationwide, supporting child and family when
they need support the most.

It is the intention and vision of Educasia to have inteind 2 y | f SELI2Z adz2NB 2F (GKS a. F&adAly
series, in the near future.

Next booklets to be available for pre-ordering are:
“Basti-Bxpesril&nce” in Spanish
“Basti-scanESpETi enc ealdSpanish En gl i s h

Examples of Procedures to be covered in future titles:

Ultrasound Going to surgery Lab/ Blood draws
Oxygen therapy and nebulizer treatments NG Tube Placement PICC- line insertion
X-Ray (Incl. KUB) Anesthesia EEG

Lumbar puncture EKG Medi-port access
MRI with or without radioactive dye Going to doctor Going to the dentist

Just to mention a few..
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Leadership profile

Sofie B. DiMauro is a Registered nurse and a skilled author and creative thinking person, with many years of
experience in treating children, both in the everyday care at the hospital and in more critical situations. Sofie was
born and educated in Copenhagen, Denmark where she lived the first 28 years of her life. She graduated with a
bachelor in nursing from Denmark in 1996 and carries with her the Scandinavian tradition of involving the sick child
in the healing process. As a mother to two younger children, and coming from the land of H.C. Andersen, Sofie is
familiar to the world of fairytales and the imaginary world of children. Her education and her experience from
travelling all over the world is the driving force in her work, as well as in the charity work she does in her spare
time

Sofie has worked with Children in the medical setting as a pediatric nurse since 1999, in both Florida and California.
Covering the areas of Infectious/ Internal medicine, Respiratory diseases, some oncology, step down units in NICU
and PICU, some orthopedics and last ER.

Sofie currently lives in California with her 2 children Sebastian and Natalia.

In 2000 Sofie started a labor of love with her Bastian books, named after her son Sebastian. The initial inspiration
came after taking her son to a simple chest x-ray when he was 2 years old. “He was strapped down with leather
belts to his arms and sandbags to his legs, arching and screaming, all because he didn’t know what was happening”

“IVs, x-rays, etc., can be quite traumatic for small children, and a story book is the perfect tool for parents to
prepare their 2-6 year old child for upcoming procedures. Just as adults receive preparatory materials for
procedures, so should children. But at their own level”

In 2008 Sofie founded Educasia, Inc. in order to publish the greatly needed procedure books.
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Production requirements

Issue Closing date Distribution
Summer 2010 April 15" 2010 June

Fall 2010 August 15" 2010 October
Spring 2011 December 15™ 2010 February
Trim size: 7" x7”

Unit sizes: Full page™ 6.5” x 6.5” Non Bleed
File format: PSD, EPS, Al, PDF, DOC, DOCX, JPG, TIF,

300 dpi, CMYK

Include and/or embed all fonts, images/scans, logos and artwork.

Please submit files to:
Educasia, Inc.

PMB# 158

1099 E. Champlain Dr., Suite A
Fresno, CA 93720

Or email files to: Sofie@educasiacorp.com



mailto:Sofie@educasiacorp.com
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Advertisement overview

The Bastian’s Adventure Book series is printed 3or more times per year in a minimum quantity of 5,000 per title,
with an estimated pass along rate of 20+

The booklets are set up to be distributed for free to pre ordering customers and Children’s Hospitals nationwide,
but any venue or organization catering to parents with small children is considered a potential distribution point
for these free publications. Such as doctors offices, elementary schools, health clinics etc.

In hospitals they are made available through nurse stations, radiology waiting rooms and clinics as well as read to
children by hospital Child Life Specialists. Regular follow up phone calls will ensure proper use, exposure and
feedback.

Our on-line pre-ordering system (www.educasiacorp.com/preorder.html) makes it easy to track and distribute the
Bastian Adventure booklets as they are produced. This ensures the most efficient and cost effective distribution
doing the most good for parents and children everywhere, facing medical procedure.

We offer a variety of advertisement opportunities including custom imprints for those advertisers wishing to
distribute through their own channels or a targeted area. Along with the printed versions, we also offer an online
presence.

Ad Placement Types:

Full page add 6.5 x 6.5
Website banner ads

Website links

For pricing and information on advertising in a “Bastian Adventure Booklet” please contact Educasia Reps:

Joshua Harris or Jodi Borden at Chi Markets, LLC at Ph# 512-939-1711 or email jharris@chimarkets.com or
jborden@chimarkets.com
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Standard terms and conditions

2011 Advertisement Terms and Conditions

The following are certain general terms and conditions governing Advertisements (“Advertisements”) by
Advertisers (“Advertisers”) published in the “Bastian’s Adventure Books” series (the “Booklets”) published by
Educasia, Inc. (the “Publisher”).

Payment

1. Publisher may require payment for advertisements upon terms determined by Publisher prior to publication of
any Booklets.

2. Full payment for the Advertisements must be received by no later than the Booklet closing date. All payments
must be in United States currency. If payment is not received by the Booklet closing date and Publisher places the
account with a collection agent or retains an attorney for collection, all commissions and discounts will be
rescinded and become null and void and the full Advertisement rate shall apply and the prevailing party shall be
entitled to recover all of its attorneys’ fees and costs in any action arising from Advertisers failure to pay for the
Advertisement.

3. Publisher is responsible for any foreign, federal, state or local taxes that may be due on the printing of
Advertisement materials and the sale of Advertisements.

Cancellation and Changes

4. Advertisers may not cancel orders for, or make changes in, Advertisements after the closing dates of the
Booklets. Cancellation of orders or changes in advertisements to be placed on covers, in content pages, and for
card inserts will not be accepted after the closing date for the Booklet.

5. The Publisher is not responsible for errors or omissions in any Advertisement materials provided by the
Advertiser and its agent or for changes made after closing dates.
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6. The Publisher expressly reserves the right to and may reject or cancel any Advertisements for any reason at any
time without liability, even if previously acknowledged or accepted. In the event of cancellation for default in the
payment of bills, charges for all Advertisements published as of the cancellation date shall become immediately
due and payable.

7. The terms and conditions of Advertisements in the Booklets are subject to change without notice. Publisher will
announce any rate changes forty-five (45) days prior to the closing date of the issue in which the new rates take
effect.

Miscellaneous

8. All advertisements are accepted and published in the Booklets upon the representation by the Advertiser and its
agent that they are authorized to publish the entire contents and subject matter thereof in all applicable editions
of the Booklets and that such publication will not violate any law or infringe upon any right of any party. In
consideration of the publication of Advertisements, the Advertiser and its agent will, jointly and severally,
indemnify, defend and hold the Publisher harmless from and against any and all losses and expenses (including,
without limitation, attorney’s fees) (collectively, “Losses”) arising out of the publication of such Advertisements in
all the Booklets, including, without limitation, those arising from third party claims or suits for defamation,
copyright or trademark infringement, misappropriation, violation of the Lanham Act or rights of privacy or
publicity, or from any and all claims now known or hereafter devised or created (collectively “Claims”).

9. No conditions, printed or otherwise, appearing on contracts, orders or copy instructions which conflict with
these Terms and Conditions will be binding on the Publisher and to the extent that the Terms and Conditions
contained herein are inconsistent with any such conditions, these Terms and Conditions shall govern and
supersede any such conditions.

10 The Publisher has the right to insert the Advertisement material anywhere in the Booklet at its discretion, and
any condition on contracts, orders or copy instructions involving the placement of Sponsorship material within a
Booklet will be treated as a positioning request only and cannot be guaranteed. The Publisher’s inability or failure
to comply with any such condition shall not relieve the Advertiser and its agent of the obligation to pay for the
Advertisement.

11. The Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate all or any

part of the Booklets because of strikes, work stoppages, accidents, fires, acts of God or any other circumstances
not within the control of the Publisher.
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